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I N T R O D U C T I O N
It’s a common business cliché that Europe
all but closes down in the summer months.
Nevertheless, the significant drop in July
and August bookings revealed by the latest
HotelHub Index for Q3 2024 is still quite
remarkable. 

In recent months, we have heard from
industry colleagues that August was even
slower than expected and our latest figures
support this anecdotal evidence, with
overall booking volumes for the month
down by 7% compared to 2023. In fact,
some European countries reached as little
as 21% of their pre-holiday booking volumes
over the summer.

However, despite this dip, September has
seen an exceptional bounceback. Global
booking volumes reached their highest
levels for the year to date and were up 9%
on last year, demonstrating that the
corporate travel world is well and truly back
for business. On another positive note, we 

seem to have seen the end of the extreme
rate rises from earlier in the year, as the
increases in Q3 are broadly in line with global
inflation numbers.

With the TMC market clearly focused on the
value that a managed accommodation
service can provide to their corporate
customers, we’re seeing increased interest in
the efficiencies and profitability that come
with the right technology and access to the
best content. 

HotelHub continues to support forward-
thinking TMCs with systems that create
maximum value across global networks and
we’re looking forward to rounding off an
incredible year with our customers in the
coming quarter.

Chief Executive Officer

M E T H O D O L O G Y

The following report focuses on trends in hotel
bookings made for the purpose of business travel
and has been compiled through analysis of data
from all hotel transactions processed using
HotelHub technology between January 2022 -
September 2024.

The data includes bookings made via HotelHub’s
proprietary booking tool as well as via online
booking tools receiving an API feed from
HotelHub.  

HotelHub

C O U N T R I E S
C O V E R E D :

T O T A L  B O O K I N G S  A N A L Y S E D :

19,680,285

H O T E L  R E V E N U E  B O O K E D  ( U S D ) :

$7.98 billion

179 1.86m+
B O O K I N G S  I N

Q 3  2 0 2 4 :



Q 3  I N S I G H T S

Analysis of more than 1.8 million hotel

bookings made via HotelHub technology in

the third quarter of 2024 has highlighted

the significant downturn in reservations for

business travel over the summer months in

Europe.

T H E  S U M M E R  H O L I D A Y
E F F E C T ?

While booking volumes for other regions have

remained fairly consistent across the year, the

latest HotelHub stats have shown a stark

contrast in the booking data for Europe, with

August 2024 transaction volumes down 57%

compared to June 2024. In some key business

destinations, this August decline was even

more pronounced, with bookings down by

more than 70% in Italy (-72%), Spain (-77%) and

France (-79%) compared to June. 

11% in August, compared to their year-to-

date peak in June. In Germany, rates

shrank significantly from an average of

USD 174 in June to USD 138 in August — a

21% decrease. Even popular tourist

destinations such as Spain and Italy saw

reduced rates in August, dropping 13%

and 15% respectively, compared to June.

4 H O T E L H U B  I N D E X  2 0 2 4 :  Q 3

In contrast to the rest of Europe, Nordic

countries saw their lowest booking

volumes in July; however, similar trends

were observed with notable hotel

reservation decreases compared to June

in Denmark (-69%), Norway (-69%),

Finland (-77%) and Sweden (-79%). Rates

in these countries also dropped by

between 7 – 15% in the same period.

Surprisingly, despite expectations that the

leisure market would keep rates high

throughout the summer, the data shows

average European nightly rates were down by



5H O T E L H U B  I N D E X  2 0 2 4 :  Q 3

Despite the European summer hiatus,

HotelHub’s figures have revealed a rapid and

robust September bounceback, with global

booking volumes at their highest monthly

total all year and up 9% compared to

September 2023. This includes a swift

recovery in European bookings; to date,

September has proved to be the busiest

month of the year in the region for HotelHub

travellers, with transactions up 3% on June,

the second highest month. 

S E P T E M B E R  S W I N G

However, overall, the latest HotelHub data

continues to reflect a decrease in inflation,

with the average global rate per night up

just 1.85% compared to the same period

last year (USD 183 per night in Q3 2024 vs

USD 180 in Q3 2023). While this does

mean rates are continuing to rise, it is at a

much slower pace than earlier in the year

where the average rate increases

compared to the same period the

previous year were at 7.92% in Q1 and at

3.63% in Q2.

Other notable insights from the report

include a 6.81% increase in booking lead

times in Q3 2024 compared to the same

period in 2023, with reservations being

made an average of 16.21 days prior to

check-in. 

P L A N N I N G  A H E A D
Along with booking numbers, rates also

increased sharply in September, reaching a

global average of USD 198 per night, the

highest monthly average so far in 2024 and

4% up on the same month in 2023. In New

York, average rates skyrocketed to USD 526,

11% higher than in June, the next most

expensive month for the city so far this year.

L O W E R  I N F L A T I O N
R E L E C T E D  I N  R A T E S



North America Europe Asia Pacific Middle East/Africa South America
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J A N F E B M A R A P R M A Y J U N J U L A U G S E P

B O O K I N G S  B Y  R E G I O N  2 0 2 4

I N  A U G U S T  2 0 2 4 ,

H O T E L  B O O K I N G S

I N  E U R O P E

D R O P P E D  B Y  

57%
C O M P A R E D  T O  J U N E
2 0 2 4 .

B O O K I N G S  B Y  C O U N T R Y  2 0 2 4

I T A L YF R A N C E G E R M A N Y

U KN E T H E R L A N D S S P A I N

-79%

% decline in bookings from June to August.

JUN JUL AUG SEPJUN JUL AUG SEP JUN JUL AUG SEP

JUN JUL AUG SEPJUN JUL AUG SEP JUN JUL AUG SEP

-63%

-51%

-77%

-72%

-43%



Denmark

Finland

Norway

Sweden

France

Germany

Italy

Netherlands

Spain

UK

$200 $172 $196 -14%

$154 $142 $145 -7%

$199 $155 $186 -15%

$151 $131 $149 -13%

$163 $142 $139 -15%

$174 $149 $138 -21%

$150 $141 $128 -15%

$210 $188 $175 -17%

$174 $148 $138 -13%

$232 $215 $191 -18%
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S U M M E R  R A T E  T R E N D S

T O P  1 0  E U R O P E A N  C O U N T R I E S

J U N J U L A U G

Average rate per night in USD.

Average rates per

night dropped

significantly across

Europe in the months

with the lowest

booking volumes.

G E R M A N  R A T E S
D E C R E A S E D  I N
A U G U S T  B Y

21%
C O M P A R E D  T O
J U N E

F I N L A N DD E N M A R K

S W E D E NN O R W A Y

JUN JUL AUG SEP JUN JUL AUG SEP

JUN JUL AUG SEP JUN JUL AUG SEP

-69%

-69%

-77%

-79%

% decline in bookings from June to July.

I N  C O N T R A S T  T O  T H E  R E S T

O F  E U R O P E ,  N O R D I C

C O U N T R I E S  S A W  B O O K I N G S

D E C L I N E  M O S T  I N  J U L Y .



2022 2023 2024

1 7 . 8 2 1 9 . 7 9 2 0 . 6 8

1 3 . 3 8 1 4 . 3 5

A L L  B O O K I N G S  1 5 . 1 8 1 6 . 2 1

2 0 2 2

1 1 . 6 7

1 3 . 3 9

I N T E R N A T I O N A L  O N L Y

D O M E S T I C  O N L Y

2 0 2 3 2 0 2 4Q 3  A V G  L E A D  T I M E

B O O K I N G  T R E N D S
Based on all transactions made in Q3 (July - September) 2022 - 2024.
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5

J U L S E PA U G

6.81%

O V E R A L L
B O O K I N G  L E A D
T I M E S  A R E  U P

B Y

C O M P A R E D  T O
Q 3  2 0 2 3
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A V E R A G E  L E A D
T I M E  F O R  A L L
B O O K I N G S  I N

Q 3  2 0 2 4 :

16.21 DAYS

A V E R A G E  L E A D
T I M E  F O R

I N T E R N A T I O N A L
B O O K I N G S  I N  Q 3

2 0 2 4 :

20.68 DAYS

A V E R A G E  L E A D  T I M E
F O R  D O M E S T I C

B O O K I N G S  I N  Q 3
2 0 2 4 :

14.35 DAYS



2022 2023 2024

3 . 3 8 3 . 3 0 3 . 2 5

2 . 3 2 2 . 3 0

A L L  B O O K I N G S  2 . 6 0 2 . 5 7

2 0 2 2

2 . 3 9

2 . 6 7

I N T E R N A T I O N A L  O N L Y

D O M E S T I C  O N L Y

2 0 2 3 2 0 2 4Q 2  A V G  S T A Y  L E N G T H
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J U L S E PA U G

A V E R A G E
L E N G T H  O F

S T A Y  F O R
A L L

B O O K I N G S
I N  Q 3  2 0 2 4 :

2.57
DAYS

A V E R A G E  L E N G T H
O F  S T A Y  I N  Q 3  I S

D O W N  B Y

-1.15%
C O M P A R E D  T O

Q 3  2 0 2 3



D O M E S T I C
B O O K I N G S

I N T E R N A T I O N A L
B O O K I N G S

D O M E S T I C  V S  I N T E R N A T I O N A L  B O O K I N G S

H O T E L H U B  I N D E X  2 0 2 4 :  Q 3

7 1 % 2 9 %

Q 3  2 0 2 3

Q 3  2 0 2 2

Q 3  2 0 2 4

7 2 % 2 8 %

7 1 % 2 9 %

N O R T H  A M E R I C A

E U R O P E

A S I A  P A C I F I C

M I D D L E  E A S T / A F R I C A

S O U T H  A M E R I C A

Q 3  B Y  R E G I O N
2 0 2 4  V S  2 0 2 3

2 0 2 4

2 0 2 3

8 5 % 1 5 %

8 6 % 1 4 %

2 0 2 4

2 0 2 3

6 3 % 3 7 %

6 1 % 3 9 %

2 0 2 4

2 0 2 3

5 8 % 4 2 %

5 3 % 4 7 %

2 0 2 4

2 0 2 3

4 5 % 5 5 %

2 7 % 7 3 %

2 0 2 4

2 0 2 3

7 4 % 2 6 %

7 8 % 2 2 %

G L O B A L  H O T E L  B O O K I N G S
Y E A R - O N - Y E A R  C O M P A R I S O N

D O M E S T I C
B O O K I N G S

A C C O U N T E D  F O R

71%
O F  A L L

B O O K I N G S  I N
Q 3  2 0 2 4

K E Y :

1 0



4 B A N G A L O R E ,  I N D I A

5 S T O C K H O L M ,  S W E D E N

6 M U M B A I ,  I N D I A

7 H O U S T O N ,  U S A

10 R O M E ,  I T A L Y

8 C H I C A G O ,  U S A

9 H E L S I N K I ,  F I N L A N D

2 N E W  Y O R K ,  U S A

3 P A R I S ,  F R A N C E

1 L O N D O N ,  U K

4 I N T E R C O N T I N E N T A L

5 H Y A T T  H O T E L S  &  R E S O R T S

2 H I L T O N  G R O U P  

3 A C C O R  H O T E L S

1 M A R R I O T T  B O N V O Y

1

H O T E L  N I A ,
A U T O G R A P H
C O L L E C T I O N

Menlo Park CA, USA

2

C I T I Z E N  M
M E N L O  P A R K

Menlo Park CA, USA

3

4

B E S T  W E S T E R N  P L U S
P A R I S  V E L I Z Y

Paris, France5

D E S T I N A T I O N S
Based on all transactions made in Q3 2024.

T O P  1 0  M O S T  B O O K E D
C I T I E S

T O P  5  M O S T  B O O K E D
H O T E L  C H A I N S

T O P  5  M O S T  B O O K E D
H O T E L S

1 1H O T E L H U B  I N D E X  2 0 2 4 :  Q 3

S C A N D I C  G R A N D
C E N T R A L  H E L S I N K I

Helsinki, Finland

L E O N A R D O  R O Y A L
H O T E L  L O N D O N  S T
P A U L ’ S

London, UK



2022 2023 2024

JUL AUG SEP
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A S I A  P A C I F I C

M I D D L E  E A S T / A F R I C A

S O U T H  A M E R I C A

Q3 2022 Q3 2023 Q3 2024

R A T E  T R E N D S
Based on all transactions made in Q3 (Jul - Sept)  2022 -  2024. Rates listed in USD.

A V E R A G E  R A T E
P E R  N I G H T
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A V E R A G E
R A T E  P E R
N I G H T  I N  Q 3
2 0 2 4 :

$183

I N C R E A S E  I N
Q 3  2 0 2 4
C O M P A R E D
T O  Q 3  2 0 2 3 :

1.85%

A
V

E
R

A
G

E
 R

A
T

E
 B

Y
 R

E
G

IO
N Q 3  2 0 2 4

$ 2 1 1

$ 1 7 5

$ 1 5 4

$ 1 5 2

$ 9 6

A V E R A G E  H O T E L
R A T E S :  T O P  1 0  C I T I E S

$ 2 8 6
$ 3 0 6

$ 3 1 9

L O N D O N

R O M E

N E W  Y O R K

P A R I S

B A N G A L O R E

S T O C K H O L M

M U M B A I

H O U S T O N

C H I C A G O

H E L S I N K I

$ 3 7 1
$ 4 1 5

$ 4 0 7

$ 2 1 5
$ 2 3 6
$ 2 3 8

$ 1 0 3
$ 1 2 3
$ 1 1 9

$ 1 6 5
$ 1 7 0

$ 1 8 2

$ 1 1 5
$ 1 5 4

$ 1 3 4

$ 1 8 0
$ 2 0 1

$ 1 8 3

$ 3 1 0
$ 3 0 3

$ 3 1 5

$ 1 4 9
$ 1 5 7
$ 1 6 1

$ 1 5 9
$ 1 9 6

$ 1 6 9

1 2 H O T E L H U B  I N D E X  2 0 2 4 :  Q 3



2022 2023 2024

JUL AUG SEP
0
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N O R T H  A M E R I C A $ 6 0 0

E U R O P E $ 3 6 4

A S I A  P A C I F I C $ 4 6 8

M I D D L E  E A S T / A F R I C A $ 4 9 7

S O U T H  A M E R I C A $ 2 7 0

1 3H O T E L H U B  I N D E X  2 0 2 4 :  Q 3

A V E R A G E  S P E N D
P E R  B O O K I N G
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A V E R A G E
S P E N D  P E R
B O O K I N G  I N
Q 3  2 0 2 4 :

$472

I N C R E A S E  I N
Q 3  2 0 2 4
C O M P A R E D
T O  Q 3  2 0 2 3 :

0.78%
A

V
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E

 S
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Y
 R

E
G

IO
N Q 3  2 0 2 4

O V E R A L L  S P E N D  P E R
B O O K I N G  I N  N O R T H
A M E R I C A  H A S
I N C R E A S E D  B Y

4%
V S  Q 3  2 0 2 3

I N  A S I A  P A C I F I C ,  O V E R A L L
S P E N D  P E R  B O O K I N G  H A S
D E C R E A S E D  B Y

3% V S  Q 3  2 0 2 3



Q 3  2 0 2 3  A V G  R A T E :  $ 2 4 7 Q 3  2 0 2 3  A V G  R A T E :  $ 2 1 6

Q 3  2 0 2 3  A V G  R A T E :  $ 1 2 3

Q 3  2 0 2 3  A V G  R A T E :  $ 1 1 4

Q 3  2 0 2 3  A V G  R A T E :  $ 1 6 8

$ 1 9 9 $ 1 8 8 $ 2 0 3

A V E R A G E  R A T E S  B Y  C I T Y
Based on all transactions made in Q3 2024. Rates listed in USD.

A M S T E R D A M A T L A N T A

B E N G A L U R U B E R L I N

B O G O T A

$ 2 4 3 $ 2 1 6
$ 2 7 3

$ 1 2 1 $ 1 1 8 $ 1 1 8

$ 1 0 7 $ 9 5 $ 1 0 7

$ 1 7 2 $ 1 4 7

$ 2 5 5

1 4 H O T E L H U B  I N D E X  2 0 2 4 :  Q 3

Q 3  2 0 2 3  A V G  R A T E :  $ 1 9 7

B R U S S E L S

$ 1 9 9 $ 1 7 5
$ 2 1 2

J U L A U G S E P J U L A U G S E P

J U L A U G S E P

J U L A U G S E P

J U L A U G S E P

J U L A U G S E P



Q 3  2 0 2 3  A V G  R A T E :  $ 3 0 3

Q 3  2 0 2 3  A V G  R A T E :  $ 2 0 7

$ 3 0 2

$ 1 9 7 $ 2 2 2 $ 2 2 4

Q 3  2 0 2 3  A V G  R A T E :  $ 1 6 7 Q 3  2 0 2 3  A V G  R A T E :  $ 1 6 4

$ 1 5 3

Q 3  2 0 2 3  A V G  R A T E :  $ 1 8 0 Q 3  2 0 2 3  A V G  R A T E :  $ 1 1 7

Q 3  2 0 2 3  A V G  R A T E :  $ 1 5 7 Q 3  2 0 2 3  A V G  R A T E :  $ 2 8 2

C H I C A G O

C O P E N H A G E N

$ 3 0 5 $ 3 3 8

D U B A I F R A N K F U R T

$ 1 4 2 $ 1 4 1
$ 1 8 6 $ 1 7 5 $ 2 0 7

B U E N O S  A I R E S C A P E  T O W N

$ 1 5 5 $ 1 4 3 $ 1 5 6
$ 1 1 5 $ 1 1 6

$ 1 5 9

H E L S I N K I H O N G  K O N G

$ 1 6 2 $ 1 5 9 $ 1 6 3
$ 2 3 3 $ 2 3 6 $ 2 5 7

T O P  3  B I G G E S T  R A T E
I N C R E A S E S

Average rate Q3
2023 vs Q3 2024.

1 Berlin $168 $191 +13.8%

2 São Paulo $126 $142 +12.7%

3 Madrid $165 $185 +12.0%

Q 3
2 0 2 4

Q 3
2 0 2 3

J U L A U G S E P

J U L A U G S E P

J U L A U G S E P

J U L A U G S E P

J U L A U G S E P

J U L A U G S E P

J U L A U G S E P

J U L A U G S E P

1 5H O T E L H U B  I N D E X  2 0 2 4 :  Q 3



Q 3  2 0 2 3  A V G  R A T E :  $ 2 0 1

Q 3  2 0 2 3  A V G  R A T E :  $ 3 0 6

Q 3  2 0 2 3  A V G  R A T E :  $ 2 7 2 Q 3  2 0 2 3  A V G  R A T E :  $ 1 6 5

Q 3  2 0 2 3  A V G  R A T E :  $ 1 5 8 Q 3  2 0 2 3  A V G  R A T E :  $ 1 9 6

Q 3  2 0 2 3  A V G  R A T E :  $ 1 5 4 Q 3  2 0 2 3  A V G  R A T E :  $ 1 9 8

$ 2 3 8

H O U S T O N

L O N D O N

L O S  A N G E L E S M A D R I D

M E X I C O  C I T Y M I L A N

M U M B A I M U N I C H

$ 1 7 3 $ 1 7 8 $ 1 9 7

$ 3 2 6
$ 2 9 2

$ 3 3 8

$ 2 4 5 $ 2 3 6 $ 2 5 2
$ 1 8 5

$ 1 4 2

$ 2 2 8

$ 1 6 5 $ 1 5 8 $ 1 6 0
$ 1 9 8 $ 2 0 1

$ 1 2 7 $ 1 3 2 $ 1 4 1
$ 1 9 3 $ 1 6 7

$ 2 5 1

T O P  3  B I G G E S T  R A T E
D E C R E A S E S

Average rate Q3 2023
vs Q3 2024

1 Buenos Aires $180 $149 -17.0%

2 Toronto $298 $250 -16.0%

3 Hong Kong $282 $242 -14.2%

Q 3
2 0 2 4

Q 3
2 0 2 3

J U L A U G S E P

J U L A U G S E P

J U L A U G S E P

J U L A U G S E P

J U L A U G S E P

J U L A U G S E P

J U L A U G S E P

J U L A U G S E P

1 6 H O T E L H U B  I N D E X  2 0 2 4 :  Q 3



Q 3  2 0 2 3  A V G  R A T E :  $ 1 7 3Q 3  2 0 2 3  A V G  R A T E :  $ 3 0 1

Q 3  2 0 2 3  A V G  R A T E :  $ 1 2 6Q 3  2 0 2 3  A V G  R A T E :  $ 1 5 4

$ 1 0 0 $ 1 3 2

Q 3  2 0 2 3  A V G  R A T E :  $ 4 1 5 Q 3  2 0 2 3  A V G  R A T E :  $ 2 3 6

$ 3 6 4

$ 2 4 9

1 7H O T E L H U B  I N D E X  2 0 2 4 :  Q 3

S H A N G H A I

$ 1 5 3 $ 1 5 0 $ 1 5 9

S E A T T L E

$ 3 2 3 $ 2 9 8 $ 3 1 8

S Ã O  P A U L O

$ 1 1 8 $ 1 4 0 $ 1 4 4

S A N T I A G O

$ 1 6 7 $ 1 4 1
$ 1 9 9

$ 1 6 2 $ 1 6 7 $ 1 6 3

R O M E

Q 3  2 0 2 3  A V G  R A T E :  $ 1 9 6

$ 9 8

R I O  D E  J A N E I R O

Q 3  2 0 2 3  A V G  R A T E :  $ 1 1 0

N E W  Y O R K P A R I S

$ 3 3 2

$ 5 2 6

$ 2 2 1 $ 2 4 5

51%
C O M P A R E D  T O  J U L Y
&  A U G U S T

R A T E S  I N  N E W  

Y O R K  J U M P E D  B Y

I N  S E P T E M B E R ,  

J U L A U G S E P

J U L A U G S E P

J U L A U G S E P

J U L A U G S E P

J U L A U G S E P

J U L A U G S E P

J U L A U G S E P

J U L A U G S E P



Q 3  2 0 2 3  A V G  R A T E :  $ 2 8 2

Q 3  2 0 2 3  A V G  R A T E :  $ 1 7 0

Q 3  2 0 2 3  A V G  R A T E :  $ 1 9 9

Q 3  2 0 2 3  A V G  R A T E :  $ 2 5 8

Q 3  2 0 2 3  A V G  R A T E :  $ 2 9 8

$ 2 6 0 $ 2 9 4

$ 1 4 9
$ 1 9 1 $ 2 0 5

S I N G A P O R E

S T O C K H O L M

S Y D N E Y

T O K Y O

T O R O N T O

$ 2 5 1

$ 1 9 0 $ 2 0 4 $ 2 0 8

$ 2 5 0 $ 2 5 2 $ 2 7 5

$ 2 3 4 $ 2 3 7
$ 2 8 0

1 8 H O T E L H U B  I N D E X  2 0 2 4 :  Q 3

J U L A U G S E P

J U L A U G S E P

J U L A U G S E P

J U L A U G S E P

J U L A U G S E P



3x
A V E R A G E
I N C R E A S E  I N
H O T E L
A T T A C H M E N T

O F  I N C E N T I V E S  &
C O M M I S S I O N S

R E T A I N E D  B Y  T M C S

100%

10
F R O M  S E A R C H  T O  B O O K I N G
W I T H  H O T E L C O N N E C T

seconds

110K+
R O O M  N I G H T S
B O O K E D  P E R

D A Y  

2.6m
U N I Q U E  H O T E L S

L I S T E D

ISO
27001

A C C R E D I T E D

$90
A V G  R A T E
O P T I M I S E R
S A V I N G
P E R
B O O K I N G

250+
E M P L O Y E E S

7.75
B O O K I N G S
P R O C E S S E D
I N  2 0 2 3

million

H O T E L H U B  I N D E X  2 0 2 4 :  Q 3

A B O U T  H O T E L H U B

O U R  M I S S I O N  I S  T O  H E L P  T R A V E L

M A N A G E M E N T  C O M P A N I E S

I N C R E A S E  H O T E L  A T T A C H M E N T

R A T E S  A N D  G E N E R A T E  M O R E

B O O K I N G  R E V E N U E  V I A  O U R

P I O N E E R I N G  T E C H N O L O G Y .  

1 9

With full commercial autonomy and a

consistent booking experience across all

markets and points of sale, our customers

are empowered to manage their hotel

strategy exactly how they want, using the

tools they want.

By consolidating content, reporting and

payment tools into an end-to-end booking

solution, we unlock greater efficiency and

complete data visibility.

A G E N C Y  B O O K I N G  T O O L

T R A V E L L E R  B O O K I N G  T O O L

H O T E L H U B  A P I

A L L O C A T I O N  M A N A G E M E N T

P L A T F O R M  I N T E G R A T I O N S

P A Y M E N T  &  R E V E N U E
M A N A G E M E N T

R A T E  O P T I M I S E R

F E A T U R E S :
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